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+=+">(&#$);+V>&;+')(3#;#>-3)(+'(&$-)5$A)"#$'(5$();+"5,&4;5(&#$L

H:3-#3'?&+$?.'3(.#3+'.8&(#$"/#"$%(

I(&,,)(3+)(;+$A)&')(#N5;A')"#$(&$>+A)"+$(;5,&'5(&#$H)N3&,+)%#'()"#%E5$&+')RUU^S)+=E+"()(3+&;)

#;-5$&'5(&#$5,)'(;>"(>;+)(#);+%5&$)(3+)'5%+)#?+;)(3+)$+=()@+5;K)(N&"+)5')%5$@);+'E#$A+$(')4+,&+?+)(3+&;)

%5;F+(&$-)#;-5$&'5(&#$')N&,,)4+"#%+)%#;+)"+$(;5,&'+A)R/1^S)(35$),#"5,&'+A)R9T^SL)23&')%5@)4+)5);+'>,()

#<)5)(&-3(+$&$-)-,#45,)+"#$#%@K)4>()%#;+),&F+,@);+")+"(')(3+)<5"()(35()(3+)*$(+;$+()5$A)(3+)A+?+,#E%+$()#<)

Centralised across the entire global organisation

Centralised budgeting with decentralised spending/allocation

Localised budgeting, allocation and spending

Not applicable/Don’t know

15

59

25

1

Which best describes how your company's marketing/advertising budget and spending are managed? 
(% respondents)

Which of the following best describes the structure of your company’s marketing department? 
(% respondents)

Fully centralised, with all content and campaigns developed and managed by the corporate marketing organisation

Centralised development of message and strategy with localised implementation of campaigns and marketing mix

Centralised co-ordination and aggregated media buying for primarily localised marketing initiatives

Fully decentralised, with each country/market/line of business making autonomous decisions and media acquisitions

Don’t know

19

53

13

14

1
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Become more centralised

Stay the same

Become more localised

Not applicable/Don’t know

28

55

14

3

How do you expect your company’s marketing organisation to change over the next 12 months? 
(% respondents)
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";+5(&$-)5)'&%&,5;)'#"&5,)$+(N#;F)N&(3&$)(3+)+=&'(&$-)j&$F+A*$L"#%)'#"&5,)$+(N#;FK)N3&"3)"#'(')$#(3&$-L)



!"#$#%&'()*$(+,,&-+$"+).$&()/001 !"#"$%&#%'(%)

23+)-,#45,)678

9U

G,(3#>-3)(3+)54&,&(@)(#)%+5'>;+);+(>;$)#$)+%+;-&$-)A&-&(5,)%+A&5)'>"3)5')4,#-')5$A)'#"&5,)$+(N#;F')
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(+;%')#<)(3+)A&<!)">,(@)&$)%+5'>;&$-)(3+&;)+<<+"(&?+$+''L
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7#'()"#%E5$&+'K)E5;(&">,5;,@)(3#'+)N&(3),#$-Q+'(54,&'3+A)4;5$A'K)(@E&"5,,@)35?+),5;-+)%5;F+(&$-)

#;-5$&'5(&#$')5$A)+$(;+$"3+A);+,5(&#$'3&E')N&(3)5-+$"&+')5$A)#(3+;)%5;F+(&$-)E5;($+;'L)b#()5,,)#<)(3+'+)

;+,5(&#$'3&E')%5@)4+)'>&(54,+)&$)(3+)A&-&(5,)5-+L)G""#;A&$-)(#)'>;?+@);+'E#$A+$('K)(3+)%#'()&%E#;(5$()

"35;5"(+;&'(&")#<)%5;F+(&$-)5$A)5A?+;(&'&$-)E5;($+;')&')(3+)54&,&(@)(#)(5;-+()'E+"&!)")5>A&+$"+)'>4'+('\5)

F+@)5((;&4>(+)#<)A&-&(5,)%+A&5)R"&(+A)4@)TJ^)#<);+'E#$A+$('SL):5;($+;')(35()A#$M()4;&$-)'#E3&'(&"5(+A)

$+NQ%+A&5)(5;-+(&$-)'5??@)(#)(3+)(54,+)"5$)4+)5),&54&,&(@K)5""#;A&$-)(#)(3+)678')&$(+;?&+N+AL)8(3+;)

(#E)5((;&4>(+');5$F+A)4@);+'E#$A+$(')&$",>A+)")+=&4&,&(@)&$)(5&,#;&$-)'+;?&"+')5$A)54&,&(@`N&,,&$-$+'')(#)

&$(+-;5(+)-,#45,`$5(&#$5,`,#"5,)"5%E5&-$')5$A)'E+"&!)")5>A&+$"+)A+%#-;5E3&"'K)4#(3)$#N)5$A)N3+$)

;+'E#$A+$(')N+;+)5'F+A)N3&"3)N#>,A)4+)%#'()&%E#;(5$()&$)5)@+5;M')(&%+L

I#%+),#$-Q'(5$A&$-)5A?+;(&'&$-)5-+$"@)E5;($+;')5;+)'(&,,)!)->;&$-)#>()3#N)(#)3+,E)(3+&;)",&+$(')%5F+)

(3+)$+"+''5;@)(;5$'&(&#$L)Y23+)%5;F+(&$-)5-+$"&+')5$A)(3+)5A?+;(&'&$-)5-+$"&+')5;+);+5,,@)35?&$-)5);#>-3)

(&%+K)$#()+%4;5"&$-)(3+)$+N)%+(3#A'K)4>()%5F&$-)%#$+@)<;#%)(3+%K[)'5@')*X7M')7;)*N5(5L)G,(3#>-3)

?&;(>5,,@)5,,)(;5A&(&#$5,)5A?+;(&'&$-)5-+$"&+')(#>()(3+&;)$+NQ%+A&5)'F&,,'K)'#%+)5;+);+,@&$-)#$)#,AQ%+A&5)

4>'&$+'')%#A+,')5$A)E;#!)()%5;-&$'L)O#;)+=5%E,+K)'#%+)5-+$"&+')#<<+;)(#)E;#A>"+)E#A"5'(')5$A)h#>2>4+)

?&A+#')<#;)",&+$('K)C>'()5')(3+@)E;#A>"+A)E;&$()5A?+;(&'&$-)5$A)(+,+?&'&#$)'E#('L)h+()(3+@)'(&,,)"35;-+)",&+$(')

(+$')#<)(3#>'5$A')#<)A#,,5;'K)3+)$#(+'K)<#;)$+NQ%+A&5)"#$(+$()(35()"#'(')$+=()(#)$#(3&$-)(#)E;#A>"+L)YG$A)

(3+)",&+$(')N3#)A#$M()F$#N)4+((+;)'5@K)kZ35()5)45;-5&$)"#%E5;+A)(#)E;&%+Q(&%+)(+,+?&'&#$LM[)

Which of these advertising mediums are most important in meeting your company’s key marketing objectives today?
Select up to three. 
(% respondents)

Conferences/events

Consumer/business magazines

Television

Trade magazines

Newspapers

Online content sites

E-mail and newsletters

Search engine enquiries

Online portals

Radio

Social networks

Webinars

Online video sites

Other, please specify

Not applicable/Don’t know

45

33

30

28

24

24

22

22

18

10

6

6

0

5

3
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!<<+"(&?+)5-+$"&+')5$A)%5;F+(&$-)E5;($+;')%>'()545$A#$)(3+)#,A)E5;5A&-%')5$A)5''&'()",&+$(')&$)

+%4;5"&$-)$+N)(+"3$#,#-&+'K)&$",>A&$-)(3+&;),#N)"#'('L):5;($+;')"5$)4+)?&(5,)(#)"#%E5$&+')(35()5;+)

-;#N&$-);5E&A,@)#?+;'+5'K)N3+;+)(3+)V>&"F+'()E5(3)(#)>$A+;'(5$A&$-),#"5,)">,(>;+')5$A)%5;F+(')%5@)

4+)(3;#>-3),#"5,)E5;($+;')#$)(3+)-;#>$AL)c5;;53M')&')5)"5'+)&$)E#&$(H)(3+)"5'&$#)-;#>E)35')4>&,()5$A)

5"V>&;+A)&(')E;&%5;@)4;5$A')&$)(3+).IK)4>()<#>$A)&('+,<)N&(3);+'#;(')#$)<#>;)"#$(&$+$(')5<(+;)5);5E&A)

+=E5$'&#$)5$A)5"V>&'&(&#$)'E;++K)N3&"3)&$",>A+A)(3+).IgUP1%)4>@Q#>()#<)j#$A#$)6,>4')*$(+;$5(&#$5,)

&$)/00PL

7+5$N3&,+K)E5;($+;'3&E')5;+)5,'#)F+@)(#),+?+;5-&$-)+=E+;(&'+)5$A)'F&,,')(35()A#$M()">;;+$(,@)+=&'()&$'&A+)

(3+)"#;E#;5(&#$L)G)-,#45,)5A?+;(&'&$-)5-+$"@)N&(3)5)(5,+$(+A),#"5,)#<!)"+)&$)X5$-5,#;+K)*$A&5K)N5')";>"&5,)

(#)(3+)'>""+'')#<)j+$#?#M')$+N,@)"#$'#,&A5(+A)%5;F+(&$-)3>4)(3+;+K)'5@')(3+)!);%M')678K)7;)GA?5$&L)23+)

63&$+'+)E+;'#$5,Q"#%E>(+;)%5F+;)&%E;#?+A)+<!)"&+$"&+')4@)"+$(;5,&'&$-)&(')5A?+;(&'&$-)A+?+,#E%+$()5$A)

E;#A>"(&#$L)YZ+M;+)'(&,,)A+"+$(;5,&'+A)&$)(3+)'+$'+)(35()N+)35?+),#"5,)(+5%')#$)(3+)-;#>$A),##F&$-)<#;)

&$'&-3('K[)'5@')7;)GA?5$&L)X>()"+$(;5,&'+A)";+5(&?+)A+?+,#E%+$()5$A)E;#A>"(&#$)3+,E)(3+)"#%E5$@)";+5(+)

4+((+;K)%#;+);+,+?5$(),#"5,)5A?+;(&'&$-H)YX@)"#$'#,&A5(&$-)+?+;@(3&$-)N+M?+)4++$)54,+)(#);+>'+)&A+5')5$A)

";+5(&?+)5''+(')&$'(+5A)#<);+&$?+$(&$-)(3+)N3++,)+?+;@)(&%+L)23&')<;++')>E);+'#>;"+')(#)A#)%#;+),#"5,&'+A)

";+5(&?+)dN#;Fe)(35$)N+)"#>,A)4+<#;+K)<#;)<+N+;)A#,,5;'L[)

23+)!);'()"5%E5&-$)(35()+%+;-+A)<;#%)(3+)$+N)3>4)&$)*$A&5)35')4++$)>$&?+;'5,,@)+%4;5"+AK)3+)'5@'K)

+?+$)&$)j+$#?#M')3#%+)%5;F+()#<)63&$5K)N3&"3)(;5A&(&#$5,,@);>$')&(')#N$)>$&V>+)"5%E5&-$')4+"5>'+)#<)&(')

4;5$A),+5A+;'3&E)(3+;+)5$A)(3+)%#;+)A&?+;'+)E;#A>"()'+()5?5&,54,+L)23+)$+N)"5%E5&-$\$#()"#&$"&A+$(5,,@)

In 12 months’ time, which mediums do you think will be most important to your company’s marketing objectives?
Select up to three. 
(% respondents)

Conferences/events

Television

Online content sites

Consumer/business magazines

Search engine enquiries

E-mail and newsletters

Trade magazines

Online portals

Newspapers

Social networks

Webinars

Radio

Online video sites

Other, please specify

Not applicable/Don’t know

39

28

28

27

25

25

24

21

19

12

11

9

3

3

3
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In 12 months’ time, which attributes of your company’s marketing/advertising vendors do you think will be most important? 
Select up to three 
(% respondents)

Ability to target specific audience subsets

Flexibility in tailoring services to my company’s needs

Ability/Willingness to integrate and co-ordinate global/national/local campaigns

Low cost

Specific audience demographics

Ability/Willingness to customise/target ad delivery

Thorough reporting and analysis of my marketing campaign results and ability to share data

Availability of consulting on strategic and tactical implementation

Size/Breadth of audience

Direct, personal contact with company representatives

Other, please specify

Not applicable/Don’t know

43

37

26

26

25

24

23

19

17

14

0

5

"5,,+A)Y*A+5')!?+;@N3+;+[)5$A)E;#%#(&$-)j+$#?#M')-,#45,&'5(&#$)5')5)%+5$')(#)E;#A>"+)4+((+;)E;#A>"('\

&')4+&$-);#,,+A)#>()-,#45,,@L)
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J+'E&(+)(3+)5'"+$'&#$)#<)(3+)%5;F+(&$-)<>$"(&#$)(#)(3+)6Q'>&(+K)%5$@)678')<5"+)V>+'(&#$')54#>()(3+)

5""#>$(54&,&(@)#<)%5;F+(&$-)5$A)(3+)%+5'>;54&,&(@)#<)%5;F+(&$-)D8*L)I5@')i+4#;53)6#$;5AK)?&"+Q

E;+'&A+$()#<)(3+)"#;E#;5(+)%5;F+(&$-)-;#>E)5().I)'+%&"#$A>"(#;)-&5$()*$(+,H)Y*)"#>,A)(;@)5$A)-+()'"&+$(&!)")

5$A)(+,,)@#>)54#>();+?+$>+)5$A)D8*)5$A)5,,)#<)(35(K)d4>(e)5()(3+)+$A)#<)(3+)A5@)&();+5,,@)"#%+')A#N$)(#)k5;+)

N+)5<<+"(&$-)4+35?&#>;nM[)!?+$)N&(3)A&;+"();+'E#$'+)5$A)A&-&(5,)%5;F+(&$-K)N3+;+)&$A&?&A>5,)(;5$'5"(&#$')

"5$)4+)(;5"+A)(#)5)'E+"&!)")%5;F+(&$-)E&("3)#;)5A?+;(&'+%+$(K)#$+)"5$);5;+,@)A+(+;%&$+)N35()(;&--+;+A)

5)E>;"35'+)A+"&'&#$)#;)N3+(3+;)(35()'5,+)N#>,A)35?+)4++$)%5A+)&$A+E+$A+$(,@)<;#%)(3+)%5;F+(&$-)

"5%E5&-$L

23+)C#4)#<)(3+)678)35')5,N5@')4++$)(+$>#>'L)i>;&$-)5)?#,5(&,+)E+;&#A)<;#%)(3+),5(+)9__0')(#)/00TK)

-,#45,)"#<<++)-&5$()I(5;4>"F')5EE#&$(+A)5)$+N)%5;F+(&$-)3+5A)!)?+)(&%+')&$)'+?+$)@+5;'])6#"5Q6#,5)

"35$-+A)&(')678)<#>;)(&%+')&$)'&=)@+5;'L)23&')(;+$A)&')%&;;#;+A)-,#45,,@H)PJ^)#<)'>;?+@);+'E#$A+$(')'5@)

(35()(3+)-,#45,)%5;F+(&$-)3+5A)5()(3+&;)"#%E5$&+')35')'+;?+A)<#;),+'')(35$)(3;++)@+5;'L)Y*)!);%,@)4+,&+?+)

(3+);+5'#$)N3@)(3+;+)N5')'>"3)5);+?#,?&$-)A##;)5;#>$A)%5;F+(&$-)&')4+"5>'+)%5;F+(&$-)35')4+"#%+)

5,%#'()&;;+,+?5$(K[)'5@')7;)!(3+;&$-(#$)#<)2+F(;#$&=L)Y*$)#;A+;)<#;)%5;F+(&$-)(#)4;+5F)<;++)#<)(35()

;+,+?5$"@)";&'&'K)&()35')(#)54'#,>(+,@)(;5"F)5$A)4+)5""#>$(54,+)<#;)(3+)#$+)5$A)#$,@)%+(;&")(35()"#>$(')(#)5)

4>'&$+''\5$A)(35(M')-;#N(3L[

!AA&+)X#N%5$K)-,#45,)A&;+"(#;)#<)%5;F+(&$-)5()!;$'()o)h#>$-K)(3+)5""#>$(&$-)5$A)"#$'>,(&$-)-&5$()

N&(3)9J0K000)E+#E,+)&$)9T0)"#>$(;&+'K)5-;++'L)Y23+)N#;,A)#<)4>'&$+'')&')%#?&$-)5()5)%5''&?+)E5"+K)5$A)@#>)

$++A)(#)F++E)54;+5'()#<)(35()(#)>$A+;'(5$A)3#N)@#>)"5$)4+);+,+?5$()5$A)E;#?&A+)&$'&-3()&$(#)'+;?&"+')(35()

5;+)-#&$-)(#);+'E#$A)(#)(35()<5'()"35$-+L[

23+);+,+?5$"@)";&'&')<#;)7;)!(3+;&$-(#$)#<)2+F(;#$&=)4+-5$)N3+$)3+)&$3+;&(+A)Y(3+)%#'()A@'<>$"(&#$5,)

%5;F+(&$-)#>(!)()#;)5$@)-;#>E)*M?+)+?+;)35A)(#)%5$5-+[L)X+'&A+')"#$'#,&A5(&$-)(3+)&$")5(+A)%5;F+(&$-)

#E+;5(&#$')5$A)'(;+5%,&$&$-)(3+&;)#4C+"(&?+')5$A)#;-5$&'5(&#$5,)"35;(K)3+)%#?+A)(#)A+!)$+)(3+)

F%6&&>+3'#(

") J69;+.5;)>14,8K>.2682,5)10/42,-)/41E0901-L)9+<)<12+1297B)29)2-)9;0)604-9)/04-.14>60)42/)4542,-9)+9;01)
/41E092,5)+>:0392=0-

") M,0)34,)141067)80901/2,0)@;49)912550108)4)<.13;4-0)8032-2+,)+1)@;09;01)9;49)-460)@+.68);4=0)>00,)/480)
2,80<0,80,967)?1+/)9;0)/41E092,5)34/<425,

") D41E0901-)3+,92,.0)9+)?+3.-)/+10)+?)9;021)>.8509-)+,)8252946)/41E092,5B)@;010)0??0392=0,0--)34,)>0)/04-.108)
/+10)<1032-067)))

=%8%4.'/%&#+&#:%&9"(3'%((
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#;-5$&'5(&#$M')'>""+'')";&(+;&5H)YZ+)"+$(;5,&'+A)#>;)#;-5$&'5(&#$K)"+$(;5,&'+A)#>;)4>A-+()5$A)N+)

"+$(;5,&'+A)5""#>$(54&,&(@)>$A+;)#$+)&$A&?&A>5,L[)23+)%#'()5;A>#>')E;#"+'')N5')'+E5;5(&$-)(3+)Y$++A'[)

<;#%)(3+)YN5$('[)&$)3&')A&'">''&#$')N&(3)(3+)'5,+')#;-5$&'5(&#$L)G<(+;)%>"3)5$5,@'&')5$A)"5,">,5(&#$K)#$+)

#<)(3+)%5;F+(&$-)#;-5$&'5(&#$M')-#5,')5%#>$(+A)(#)!)?+)'#,&A)'5,+'),+5A')E+;)5""#>$()%5$5-+;)E+;)%#$(3K)

-+$+;5(+A)5()5)%5;F+(&$-)"#'()#<).IgT00)+5"3)#;),+''L

YZ+)'(5;(+A)(#)"35$-+)(3+)%5;F+(&$-)E3&,#'#E3@)(#)N35()*)"5,,)5$)k#>("#%+Q45'+AK)5,&-$+A)(#)(3+)

">'(#%+;)A+"&'&#$Q%5F&$-)E;#"+''K)(&+A)(#)#>;)'(;5(+-&")d'5,+'e)#4C+"(&?+'M)E;#"+''K[)7;)!(3+;&$-(#$)

'5@'L)23&'),+A)(#)5)'>'E+$'&#$)#<)5,,)5A?+;(&'&$-)<#;)(3+)!);'()@+5;)#<)3&')(+$>;+K)4+"5>'+)#<)(3+)"#%E5$@M')

&$54&,&(@)(#)%+5'>;+)(3+);+(>;$L)I>;?+@')#<)2+F(;#$&=)">'(#%+;'\,5;-+,@)+$-&$++;');5(3+;)(35$)

"#$'>%+;'\<#>$A)(35()(3+)*$(+;$+(K)N#;A)#<)%#>(3)5$A)(+"3$&"5,)5;(&",+')&$)(;5A+)%5-5a&$+')35A)(3+)

-;+5(+'()&%E5"()#$)&$")>+$"&$-)E>;"35'+'L)YGA?+;(&'&$-)N5')54#>()$>%4+;)9/)#$)(35(),&'(K[)3+)'5@'L)

2+F(;#$&=);+'>%+A)5A?+;(&'&$-)(3+)<#,,#N&$-)@+5;)5')&();+(>;$+A)(#)E;#!)(54&,&(@)5$A)'(+5A@)-;#N(3K)3&((&$-)

.Ig9L94$)&$);+?+$>+)&$)&(')!)'"5,)@+5;)/00f)R(3+),5'()@+5;)&();+E#;(+A)+5;$&$-')5')5)E>4,&")"#%E5$@K)E;&#;)(#)

4+&$-)5"V>&;+A)4@)i5$53+;)6#;E)&$)b#?+%4+;)/00fSL)

23+)A&<!)">,(@)#<)%+5'>;&$-)(3+);+(>;$)#$)Y4;5$AQ5N5;+$+''[)5A?+;(&'&$-)&')&,,>'(;5(+A)&$)(3+)'>;?+@)

A5(5L)I&=(@Q(N#)E+;)"+$()#<);+'E#$A+$(');5$F+A)Y4;5$AQ4>&,A&$-`4;5$AQ5N5;+$+''[)5')Y?+;@)&%E#;(5$([)

5%#$-)(3+)#4C+"(&?+')#<)(3+&;)"#%E5$&+'M)%5;F+(&$-)"5%E5&-$'L)h+()#$,@)JU^)#<)(3+)%5;F+(+;')'>;?+@+A)

;5(+A)4;5$AQ5N5;+$+'')'>;?+@')5')5)Y?+;@)&%E#;(5$([)%+5'>;+)#<)%5;F+(&$-)D8*L)23>')5,(3#>-3)4;5$AQ

4>&,A&$-);+%5&$')%5;F+(+;'M)(#E)E;&#;&(@K)&()&')(3+),+5'()%+5'>;54,+)5&%)"#%E5;+A)N&(3)#(3+;)%5;F+(&$-)

#4C+"(&?+'K)'>"3)5')'5,+'),+5A)-+$+;5(&#$K)">'(#%+;);+(+$(&#$)5$A)";#''Q'+,,&$-K)F++E&$-)678')E+;E+(>5,,@)

&$)(3+)3#()'+5(L

Brand-building/ brand-awareness

Customer acquisition

Lead generation

Cross-selling/up-selling

Customer retention

How important are the following objectives of your company’s marketing campaigns? 
Rate on a scale of 1 to 5, where 1=Very important and 5=Unimportant
(% respondents)

62 19 16 2 1

43 33 17 6 2

25 27 31 10 4 4

24 33 26 13 4 1

38 28 23 8 2 1

1 Very important 2 3 4 5 Unimportant Don't know/ Not applicable

Response/ conversion rates

Cost per response

Sales/revenue data

Cost per sale data

Customer/ consumer brand-awareness surveys

How important to your company are these measures of ROI for media campaigns? 
Rate on a scale of 1 to 5, where 1=Very important and 5=Unimportant 
(% respondents)

35 30 20 5 4 7

14 27 29 13 8 8

39 28 20 4 3 6

13 23 37 12 6 8

35 31 21 5 3 3

1 Very important 2 3 4 5 Unimportant Don't know/ Not applicable
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2#)+5'+)(3+)E;+''>;+K)%5;F+(+;')"#$(&$>+)(#)<#">')%#;+)#<)(3+&;)4>A-+(')#$)A&-&(5,)%5;F+(&$-K)N3+;+)

+<<+"(&?+$+'')"5$)4+)%+5'>;+A)%#;+)E;+"&'+,@)&$)",&"FQ(3;#>-3'K)&$<#;%5(&#$)A#N$,#5A')5$A)#(3+;)

&%%+A&5(+)?&+N+;);+'E#$'+'L)*$)5AA&(&#$K)#(3+;)%+(;&"')'>"3)5')'5,+'`;+?+$>+)A5(5)5$A);+'E#$'+`

"#$?+;'&#$);5(+')N+;+)"&(+A)5')Y?+;@)&%E#;(5$([)%+5'>;+')#<)%5;F+(&$-)D8*)4@)$+5;,@)(3;++QV>5;(+;')#<)

'>;?+@);+'E#$A+$('L)

h+()$+5;,@)#$+Q35,<)#<)'>;?+@);+'E#$A+$(')5-;++A)N&(3)(3+)'(5(+%+$(K)Y7@)"#%E5$@M')%5;F+(&$-)

'(;5(+-@)&')<#">'+A)#$)4;5$AQ4>&,A&$-)5()(3+)+=E+$'+)#<)#(3+;)&$&(&5(&?+')N&(3)%#;+)A+%#$'(;54,+)D8*L[)

G$A)A+'E&(+)(3+)A&<!)">,(@)#<)%+5'>;&$-);+(>;$'K)%5$@)%5;F+(+;'K)E5;(&">,5;,@)&$)"#$'>%+;QE;#A>"()

4>'&$+''+'K)&$'&'()(35()4;5$AQ4>&,A&$-)35')5),#$-Q(+;%)&%E5"()#$)'5,+')5$A)'3#>,A)$#()4+)545$A#$+AL)

YX;5$A&$-)&')5),#$-Q(+;%)&$?+'(%+$(K[)'5@')j+$#?#M')7;)GA?5$&L)Y*(M')A&<!)">,()<#;)'#%+)E+#E,+)(#)35?+)

(3+)$+"+''5;@)"#$?&"(&#$)(#)E;&#;&(&'+)4;5$AQ4>&,A&$-)&$?+'(%+$(')#?+;)(5"(&"')(35()A;&?+)'3#;(Q(+;%)

,+5A)-+$+;5(&#$L[)

Do you agree or disagree with the following statement? My company’s marketing strategy is focused on brand-building at the 
expense of other initiatives with more demonstrable ROI. 
(% respondents)

Strongly agree

Somewhat agree

Neutral

Somewhat disagree

Strongly disagree

15

34

21

21

10
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H#%+)(&%+)N&(3&$)(3+)$+=()(3;++)@+5;')(3+)!);'()Y678)#<)(3+)<>(>;+[)N&,,)4+)3&;+A)4@)5&!.$#"'%&9000)

"#%E5$@K)E;+A&"(')D#-+;)Z##AK)(3+)<#;%+;)"#;E#;5(+)?&"+QE;+'&A+$()#<)-,#45,)%5;F+(&$-)5()<##(N+5;)

%5F+;)D++4#F)*$(+;$5(&#$5,K)5$A)$#N)5)'+$&#;)?&"+QE;+'&A+$()5()%#4&,+)%5;F+(&$-)!);%)G%#4++)7+A&5)

I@'(+%'L)23&')678K)7;)Z##A)'5@'K)N&,,)4+)"#$$+"(+A)(#)<;&+$A')#<)5,,)5-+')5$A)$5(&#$5,&(&+'K)5')N+,,)5')

"#$?+;'5$()N&(3)5,,)%+A&5)5$A)N&,,)F$#N)3#N)(#)#?+;'++)%5;F+(&$-)'(;5(+-&+')(35()&$(+-;5(+)5,,)#<)(3+%L)

23+);+,+$(,+'')E5"+)#<)-,#45,&'5(&#$)#<)4>'&$+'')N&,,)"#%E+,)<>(>;+)678')(#)4+)")>+$()&$)%>,(&E,+)">,(>;+')5')

N+,,)5')%>,(&%+A&5K)%5;F+(+;')5-;++L)

Y*)(3&$F)5)">,(>;5,)'+5)"35$-+)&')-#&$-)#$)&$)%5;F+(&$-K[)'5@')7&F+)i+?+;+>=K)+=+">(&?+)A&;+"(#;)#<)

A&-&(5,)%5;F+(&$-`6D7)5()B+$+;5,)7#(#;')#<)(3+).IL):;#A>"()%5$5-+;')!)?+)@+5;')<;#%)$#NK)3+)'5@'K)

N&,,)35?+)5)45"F-;#>$A)5$A)+A>"5(&#$)?+;@)A&<<+;+$()<;#%)(3#'+)#<)(#A5@M')5A?+;(&'&$-)+=+">(&?+'L)O#;)

+=5%E,+K)'+5;"3)%5;F+(&$-)45;+,@)+=&'(+A)C>'()<#>;)@+5;')5-#L)b#NK)+%E,#@&$-)+=E+;(')&$)'+5;"3)+$-&$+)

#E(&%&'5(&#$)&')"#%%#$\&$A++A)";&(&"5,\5(),5;-+)%5;F+(&$-)#;-5$&'5(&#$'L

I>""+''<>,)678')5;+)$#()#$,@)+?#,?&$-)(3+)<>$"(&#$)&$(#)5$)&$(+-;5(+AK)'(;5(+-&")"#%E#$+$()

#<)(3+)4>'&$+'');5(3+;)(35$)'&%E,@)5)"#'()"+$(;+L)23+@)5;+)5,'#)A;5N&$-)#$)(3+),#$-QE;5"(&'+A)4>()

E;+?&#>',@)'+E5;5(+)A&'"&E,&$+')#<):D)5$A)"#;E#;5(+)"#%%>$&"5(&#$')(#)4>&,A)&$(+-;5(+A)%5;F+(&$-)5$A)

"#%%>$&"5(&#$')#E+;5(&#$')(35()+$"#>;5-+)#$-#&$-)A&5,#->+)N&(3)">'(#%+;')5$A)<#">')#$),#$-Q(+;%)

;+,5(&#$'3&E'L))

Y75;F+(&$-)+=+">(&?+')#<(+$)(+$A)(#)<#">')(##)%>"3)#$)5N5;+$+'')5$A)N&$$&$-)5A?+;(&'&$-)5N5;A')5$A)
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To which of the following positions do you report? 
(% respondents)

CEO/President/Managing director

CFO/Treasurer/Comptroller

COO/Operations chief

Chief/VP of Sales

Other C-level executive

Regional President/VP/Business unit head

Other VP

Other director

Other manager

33

3

3

8

8

24

5

11

5

What was your professional background prior to being in 
marketing? 
(% respondents)

Sales

Finance

General management

Technology

Operations

Legal or other professional

Other

None of the above; I have always been in Marketing

25

16

15

10

7

1

8

17

Which of the following best describes the scope of your responsibilities?
(% respondents)

Global across the entire organisation

Global for one or more products or lines of business, but not for the entire organisation

Multi-country region, but not global

Single-country

Local or regional within a country

18

16

34

25

7

6 to 12 months

Current

Previous

How long has your company’s current marketing chief served in the post? And how long was the tenure of the previous
marketing head? 
(% respondents)

18 to 24 months More than 3 years0 to 6 months 12 to 18months 24 to 36 months Don’t know

4

25

13 331313 1311

281711963
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Which of the following best describes the structure of your company’s marketing department? 
(% respondents)

Fully centralised, with all content and campaigns developed and managed by the corporate marketing organisation

Centralised development of message and strategy with localised implementation of campaigns and marketing mix

Centralised co-ordination and aggregated media buying for primarily localised marketing initiatives

Fully decentralised, with each country/market/line of business making autonomous decisions and media acquisitions

Don’t know

19

53

13

14

1

How do you expect your company’s marketing organisation to 
change over the next 12 months? 
(% respondents)

Become more centralised

Stay the same

Become more localised

Not applicable/Don’t know

28

55

14

3

What are the main reasons your company pursues centralised 
marketing? Select up to two 
(% respondents)

Consistency of message

Greater corporate visibility into global campaigns

Simplicity and ease of implementing global campaigns

Lower costs

Aggregate buying power/lower unit cost of advertising

Easier to measure return on investment (ROI) of marketing campaigns

Easier to work with global agencies

Other, please specify

Not applicable/Don’t know

67

32

22

21

18

10

8

3

5

What are the main reasons your company pursues localised marketing? Select up to two 
(% respondents)

Messaging better tailored to local markets

Local campaigns better targeted to end-customers

Allows more rapid response to market/competitive conditions

More granular marketing more reflective of product/line of business’s competitive advantages

Lower costs

Other, please specify

Not applicable/Don’t know

47

44

39

25

9

1

8
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Sets goals

Establishes benchmarks

Measures performance

Which of the following positions/departments/organisations set the key marketing objectives, establish the benchmarks, and
measure/analyse performance?
Select all that apply 
(% respondents)

CFO/ Finance Sales Outside consultant/ Audit/ Service
CEO/ President/ Managing director/ Board COO/ Operations Regional President/ VP/ Business unit head Other

Don’t know

70 12 13 22 36 1 3

18 20 21 21 42 8 7 3

21 30 20 25 48 10 71

What is your company's global annual marketing/advertising 
budget, in US dollars? 
(% respondents)

Less than $1m

$1m to $2m

$2m to $5m

$5m to $10m

$10m or more

Don’t know

8

8

14

13

48

9

Which best describes how your company's 
marketing/advertising budget and spending are managed? 
(% respondents)

Centralised across the entire global organisation

Centralised budgeting with decentralised spending/allocation

Localised budgeting, allocation and spending

Not applicable/Don’t know

15

59

25

1

I expect my company’s marketing budget in 2008 to be: 
(% respondents)

Cut by 10% or more

Cut by 5% to 10%

Cut by 1% to 5%

Remain the same

Increased by 1% to 5%

Increased by 5% to 10%

Increased by 10% or more

Don’t know

5

10

9

24

24

14

11

4
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Brand-building/ brand-awareness

Customer acquisition

Lead generation

Cross-selling/up-selling

Customer retention

How important are the following objectives of your company’s marketing campaigns? 
Rate on a scale of 1 to 5, where 1=Very important and 5=Unimportant
(% respondents)

62 19 16 2 1

43 33 17 6 2

25 27 31 10 4 4

24 33 26 13 4 1

38 28 23 8 2 1

1 Very important 2 3 4 5 Unimportant Don't know/ Not applicable

Response/ conversion rates

Cost per response

Sales/revenue data

Cost per sale data

Customer/ consumer brand-awareness surveys

How important to your company are these measures of ROI for media campaigns? 
Rate on a scale of 1 to 5, where 1=Very important and 5=Unimportant 
(% respondents)

35 30 20 5 4 7

14 27 29 13 8 8

39 28 20 4 3 6

13 23 37 12 6 8

35 31 21 5 3 3

1 Very important 2 3 4 5 Unimportant Don't know/ Not applicable

Which of the following describe the reasons for impending or past cuts in your company’s marketing budget? Select all that apply 
(% respondents)

Companywide expense cuts have been allocated in roughly equal proportion across all departments/functions, including marketing

General inability of marketing to demonstrate ROI

Funds for brand-building and other marketing programmes with less demonstrable ROI are being reallocated to sales promotions and other programmes 
with more direct bottom-line impact

Lack of appreciation of marketing effectiveness by CEO or other top management

Specific marketing programmes have not met objectives and are being eliminated, though successful programmes remain fully funded

Overall marketing effectiveness has not met objectives

Marketing programmes are not given sufficient time to demonstrate ROI

Not applicable/Don’t know

Other, please specify

44

25

25

22

22

16

14

17

3
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Do you agree or disagree with the following statement? My 
company’s marketing strategy is focused on brand-building at 
the expense of other initiatives with more demonstrable ROI. 
(% respondents)

Strongly agree

Somewhat agree

Neutral

Somewhat disagree

Strongly disagree

15

34

21

21

10

Do you agree or disagree with the following statement? My 
company is highly customer-centric, and marketing functions 
and sensibilities are interwoven throughout our operations 
(eg operations, product development, finance, sales, 
technology). 
(% respondents)

Strongly agree

Somewhat agree

Neutral

Somewhat disagree

Strongly disagree

20

36

17

21

5

Which of these advertising mediums are most important in 
meeting your company’s key marketing objectives today?
Select up to three 
(% respondents)

Conferences/events

Consumer/business magazines

Television

Trade magazines

Newspapers

Online content sites

E-mail and newsletters

Search engine enquiries

Online portals

Radio

Social networks

Webinars

Online video sites

Other, please specify

Not applicable/Don’t know

45

33

30

28

24

24

22

22

18

10

6

6

0

5

3

In 12 months’ time, which mediums do you think will be most 
important to your company’s marketing objectives?
Select up to three 
(% respondents)

Conferences/events

Television

Online content sites

Consumer/business magazines

Search engine enquiries

E-mail and newsletters

Trade magazines

Online portals

Newspapers

Social networks

Webinars

Radio

Online video sites

Other, please specify

Not applicable/Don’t know

39

28

28

27

25

25

24

21

19

12

11

9

3

3

3
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In 12 months’ time, which attributes of your company’s marketing/advertising vendors do you think will be most important? 
Select up to three 
(% respondents)

Ability to target specific audience subsets

Flexibility in tailoring services to my company’s needs

Ability/Willingness to integrate and co-ordinate global/national/local campaigns

Low cost

Specific audience demographics

Ability/Willingness to customise/target ad delivery

Thorough reporting and analysis of my marketing campaign results and ability to share data

Availability of consulting on strategic and tactical implementation

Size/Breadth of audience

Direct, personal contact with company representatives

Other, please specify

Not applicable/Don’t know

43

37

26

26

25

24

23

19

17

14

0

5

Which of the following attributes of your company’s marketing/advertising vendors is the most important?
Select up to three
(% respondents)

Ability to target specific audience subsets

Flexibility in tailoring services to my company’s needs

Ability/Willingness to integrate and co-ordinate global/national/local campaigns

Specific audience demographics

Ability/Willingness to customise/target ad delivery

Low cost

Size/Breadth of audience

Direct, personal contact with company representatives

Thorough reporting and analysis of my marketing campaign results and ability to share data

Availability of consulting on strategic and tactical implementation

Other, please specify

Not applicable/Don’t know

43

37

26

25

23

22

21

19

18

17

1

5
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35

29

20

8

5

2

Western Europe

Asia-Pacific

North America

Eastern Europe

Middle East and Africa

Latin America

In which region are you personally based?  
(% respondents)

What is your primary industry? 
(% respondents)

Financial services

IT and technology

Consumer goods

Professional services

Healthcare, pharmaceuticals and biotechnology

Telecommunications

Manufacturing

Energy and natural resources

Transportation, travel and tourism

Retailing

Aerospace/Defence

Automotive

Chemicals

Entertainment, media and publishing

Logistics and distribution

Agriculture and agribusiness

Construction and real estate

Education

Government/Public sector

24

14

13

8

7

7

6

5

3

2

2

2

2

2

2

1

1

0

0

18

25

13

44

$500m to $1bn

$1bn to $5bn

$5bn to $10bn

$10bn or more

What are your company's annual global revenues in US dollars? 
(% respondents)

What is your title? 
(% respondents)

Board member

CEO/President/Managing director

CFO/Treasurer/Comptroller

CIO/Technology director

CMO/Head of marketing/Head of advertising

Other C-level executive

SVP/VP/Director

Head of Business Unit

Head of Department

Manager

Other

2

7

3

2

11

5

25

10

14

20

3
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